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Question 1

Refer to Fig. 1.1 (Insert), information about a chatbot used by Visit Faroe Islands. The Faroe Islands is
a destination in the North Atlantic Ocean.

(@) (i) Give two examples of tourist information the chatbot can provide.

L et ettt et eee e e e e e aeeeeeeeeeeeeaaaeeeeeeeeeeeaaannteeeteeeeeaaannnateeeeeeeeaaannnraaaaaeeeeaannnreeees
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[2]
(ii) Describe how the chatbot service is homogenous in character.
..................................................................................................................................... [2]
(b) Explain three advantages to Visit Faroe Islands of using a chatbot for its tourist information
service.
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(c) Explain two ways the chatbot might be improved to support tourism in the Faroe Islands.
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(d) Discuss how Visit Faroe Islands might assess the effectiveness of its chatbot service in
meeting customers’ needs for tourist information.

[Total: 25]
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Question 2
Refer to Fig. 2.1 (Insert), a press release about the issue of overcrowding in Venice.
(@) Using examples, define what is meant by each of the following terms:

Lo F= ) 1T ) 1= P

(b) Explain three access measures in Venice which are likely to affect the place aspect of the
marketing mix.
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(c) Explain two economic measures authorities in Venice use within the price aspect of the
marketing mix, to help control overcrowding in the city.
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(d) To what extent do you agree Venice has entered the saturation stage on the product lifecycle
model? Justify your answer.

[Total: 25]
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Question 3
Refer to Fig. 3.1 (Insert), an advertisement for a family holiday.

(@) (i) Describe what is meant by the term ‘half-board’.

..................................................................................................................................... [2]

(ii) Identify the two types of market segmentation used by Fun in creating this holiday
destination.
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[2]

(b) Explain three pricing policies suitable for the Fun product.

PP P PP UPPPPOUPRR
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(c) Explain two likely benefits for customers of using a travel agent to book this holiday.
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(d) Evaluate the effectiveness of the advertisement in Fig. 3.1 using the AIDA principle.

[Total: 25]
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Question 4
Refer to Fig. 4.1 (Insert), information about advertising via a national tourism website.

(a) Describe two likely functions of a Destination Marketing Organisation.

(b) Explain three reasons why potential visitors to a destination are likely to use the national
tourism website of the country they are planning to visit.
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(c) Explain two benefits to the provider of producing e-marketing materials.
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(d) Evaluate the ways national tourism boards might develop their tourism product portfolio.

[Total: 25]
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